- '/. '1"‘ \ E
! - o e

;-“."i" s g .
QU IBOIRIDIERS
|deas for the Next Generation of Urban Parks and Public Space
Tuesday, May 24, 2016 at The New School’'s University Center
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"What is the new paradigm for the
postmodern city?"

Dr Juan Clos
Director, United Nations Habitat




"PLACE" & "PLACEMAKING”
COULD BE THAT IDEA?

It can: mobilize entire communities, cities, and countries to define
their future

add a purpose and foundation to people’s lives
creates ownership and shared value

allows local wisdom and common sense to thrive

It’s community based, holistic and inclusive



CONVERGENCE AROUND PLACE
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FOLLOWERS

PLACEMAKING REACH ON TWITTER
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@Public_Markets
@FutureofPlaces
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@Rural_Design

@PPS_Placemaking

Graph Is for tllustrattve
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WHAT IS PLACEMAKING?

It is a Community Process
It is a Natural, Organic Process
It Localizes
It is Economic Development
It is Scaled to each Community
It Creates Social and Place Capital

Outcomes: Inclusive, Healthy, Sustainable, and Viable Communities



DESIGN LED vss COMMUNITY/PLACE LED

PLACE-LED

PLACE CAPITAL

| PLACE-SENSITIVE

EVOLUTION OF DEVELOPMENT
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PLACEMAKING IN PERTH
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LINCOLN CENTER, NYC
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POWER OF 10+

Place

Hlowm

Destina

City/Region

10+ MAJOR DESTINATIONS

10+ THINGS TO DO
LAYERED TO CREATE SYNERGY

10+ PLACES IN EACH



NYC DESTINATIONS 1980

Intimidation or
Recreation?




DESTINATIONS TODAY




POWER OF 10+: PLACE
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PLACEMAEING PLAN

N DETROIT

a‘./?



L O
--‘9"‘ T—
“\

—

-——










LI RN
| gl _ A
Rl ,w“‘.\\\.\}m\\ it}
: jQ"il A :
FRE {1 e
“““ L (e N Lt
~~~~~~ i IO AR
B (A A A
MR T AR A
i gk (AR AOEARLEOL 0
B SUENORLER e
fn K (AR LR
onmmn, 1) JUAERA RO
R AUMREAL Ao

L T
A R
N A2
L 7

s g

“”..“.Lll HC‘I"P‘IPII llll
‘ e ‘*%M‘n o
a,mo}“u‘;‘t ‘bw‘m‘u m'
?M?“ ‘.I %W?"""' N

' \“ {11

bt wmnmm

- N IR
~L 1 1

(1

MEGE .~ =

b »

i

ST

,IC ||Mll"v"“
\ i












RL 2 O RN e

.
,—

e g







STRATEGY FOR IMPLEMENTATION

Lighter, Quicker, Cheaper
Short term = 1-4 months; Long term = 2 years

Create energetic anchors of activity
in key locations using the ‘Power of 10’

Crowd-source ideas
Digital Placemaking

Make it a “movable feast”
through meet-ups and mobile management teams

People and Products
Get life on the “streets/walkways”
Bring the inside out



Brooklyn Bridge Park




Brooklyn Bridge Park — Community Vision
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When you design your community around cars and traffic

. you get more cars and traﬁﬁc




When you design your community around people










“TIf you want vehicles to behave like they are in a village,
build a village.”

"Essentially, what it means is a transfer of power and
responsibility from the state to the individual and the
community.

Hans Monderman,
Dutch Traffic Engineer




CREATING SQUARES AT INTERSECTIONS
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Buenos Aires




Buenos Aires



Buenos Aires




PLACEMAKING CAMPAIGN

Develop
a vision Attack

Complacency

Produce
Become great short term

communicators wins Connect change

Organize a
strong team

to the culture

Take on of the
bigger community

Search for challenges

Impediments

People Who Make Dramatic Change By John Kotter



“We have to turn
everything upside down
to get it right side up.
7o get from inadequate
to extraordinary.”




KING WEEK

SEPT 12-18, 2016

Join activists and leaders from around the
world to envision a place-led future for cities.

pro walk

pro bike PLACEMAKING

LEADERSHIP FORUM

pro place

Future
of Places
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PLACEMAKINGWEEK.ORG



